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Topics for Today

|l~*  Trends in nonprofit fundraising

== Establishing a gift acceptance policy

22 Building a strong relationship between fundraising & finance

[+ Overview of savvy gifting strategies
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We are the Food Bank
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Trends in Nonprofit
Fundraising



2021 Giving, Americans gave $484.85 billion

Where did the generosity come from?

By percentage of the total

67% $326.87 billion

Giving by Individuals

increased 4.9% over 2020
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Giving by Foundations ot e

consecutive years.
increased 3.4% over 2020

9% $46.01 billion

Giving by Bequest

decreased 7.3% over 2020

consecutive year.
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Giving by Corporations

increased 23.8% over 2020
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2021 Giving, Where it Went by Sector or Beneficiary

percentage of the total contributions ———

+ 5.4% g $135.78 billion to

¥ -2.8% r $70.79 billion to Education

4+ 22% v $65.33 billion to Human Services
4 9.3% m $64.26 billion to Foundations

4 23.5% . $55.85 billion to Public-Society Benefit
Health

International Affairs

4275% ‘ $23.50 billion to

411.0% ﬁ $16.32 billion to Environment/Animals

4+ 1.8% . $11.74 billion to Individuals

L change in comparison to total raised in 2020




Investing In
RelationshipBased
Fundraising

Y. Low costhigh return
¥, Transformationalimpact (9010 rule)
¥, Sustainable, longerm support

¥, Rewardingto facilitate
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